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International business
International businesses conduct their operations across national borders and among people of different backgrounds. Numerous barriers hinder and have either positive or negative impacts on the business. Language is a significant contributor to the success or failure of international. Language provides a medium of communication between the participants in the global markets. Language facilitates communication, enabling the participants to create and maintain healthy business relations that promote health businesses in the international markets. Language barriers discourage international businesses as the participants cannot reach agreements or build business relationships. Also, it exposes participants to different world cultures and therefore bridges the gap between the cultures as he/she understands and accepts each culture and its practices. This builds stronger relations among business people of different cultures. Also, it facilitates negotiations among the participants. Through language use, businesses and business people enter contracts that boost international businesses. Without language, such agreements cannot be there as the participants cannot understand the contracts' terms—this Results in poor relations in the international market (Egger & Lassmann 2012).
Another aspect of international business is culture. Culture is the way of life of people and thus affects what is demanded in the global market. Culture determines people's behavior, customs, and ideas about international business. In business, a culture practiced in one country may be totally unaccepted in another country and thus may cause misunderstanding among the participants. People demand and buy what is accepted by their culture. Therefore, international businesses should understand their target area's culture and supply what is demanded and avoid rejection or making losses. Also, culture creates personal attitudes towards businesses. Altitude determines the perception of people about business and the importance of international trade. This determines the acceptance of international businesses in society. Culture also guides the etiquette of people and how they communicate with people of different cultures. International business requires a high level of etiquette and formality when addressing different cultures' people and clients. Lack of etiquette might hinder communication and thus affects international trade. Therefore, understanding people's culture boots relationships enables international business (Taylor & Zhou 2019).
Religion in business dictates ethical issues in business. This helps to shape the economic activities practices of people. As such, religion requires the application of ethical screens and approaches to international business. Also, religion raises moral objections to economic activities that might be harmful to society. Buddhism, Judaism, Hinduism, Islam, and Christianity are the major world religions that guide business. Religion is essential in business and can impact international business in two ways. People who share the same religion share ethical values, which builds trust among people of the same religion. This may increase trade between people of the same religion and affect business among different religions. Also, people with similar commonalities may reduce the cost of transactions and sell products at a reduced price while increase prices to people of different religions. Also, religion creates a business perception in the community. Some religions may perceive business as an activity to create wealth, while others view business as a necessity in society.  This regulates the type of business activities that might be carried in a particular religion. Also, each religion has its holidays, which in most cases, business close in these days to allow religious activities to take place (Mulyana 2018). For example, Christmas among the Christians, Ramadan among Muslims, and Ram Navami among the Hindus. Businesses during these dates are closed and thus affect their operations. 
International business is carried out in entities governed and managed by political entities that demand respect and exercise authority over the subjects. Governments formulate policies that govern international trade and businesses. The local government develops these policies to regulate business activities in their territories. They do so either to control the sale of illicit substances in the country, protect the country's economy, or discourage international trade's dumping effect. Mainly, local governments govern business through taxation, licensing, and import and export policies that affect trade. Local governments may impose high import taxes to discourage importing goods from outside the country and encourage internal consumption.  This reduces international trade and thus affecting international business. Local governments can also ease global trade restrictions to foster international trade and thus boosting international businesses. As such, people should understand governments’ international business policy before venturing in tor international trade (McGovern 2018).
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